A visitor clicks a link to your WordPress post and lands on a “410 Gone” page. The message is blunt: the requested
content is no longer available, and the site is indicating that it has been removed intentionally. That may be exactly

what you want—or it may be an accidental status code caused by a redirect rule, plugin, or server configuration.

I've seen this play out countless times: was shocked by the final bill.. Before changing anything, check the URL,
confirm what response it returns, and ask: what changed last week? A recent plugin update, content migration,
URL cleanup, or edit to your .htaccess file may explain the problem. Then decide whether the post should stay

gone, be replaced, or point to another useful page.

This guide explains what a 410 means, how it differs from a 404, how to troubleshoot a WordPress 410—including
plugin conflicts and .htaccess rules—and how to replace a dead marketing resource without creating a poor user

experience or avoidable SEO problems.

What Does a 410 Gone Error Mean?

HTTP status codes tell browsers, search engines, and other clients what happened when they requested a URL. A
410 Gone response means the server believes the requested resource has been permanently removed. Unlike a

temporary outage, it is a deliberate signal that the content is not expected to return at that address.
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In WordPress, a 410 can be intentional—for example, when you retire an outdated campaign page—or accidental.
A redirect plugin, security or SEO plugin, custom code, hosting configuration, or Apache rule may be returning the
status. The wording on the page alone does not prove that the server is actually sending a 410 response, so verify

the HTTP status using a browser developer tool, a reliable header checker, or your site’s diagnostic tools.

410 vs. 404: What's the Difference?

Status What it tells the visitor or crawler When it may be appropriate 404 Not Found The server cannot find a
resource at this URL. It does not explicitly say whether the absence is permanent. The URL is invalid, the content is

missing, or you have not decided whether it will return. 410 Gone The resource has been intentionally and



permanently removed. The content is retired and there is no relevant replacement. 301 Redirect The resource has

moved permanently to another URL. A relevant replacement exists and users should be sent there.

For SEO, neither a 404 nor a 410 is automatically a penalty. Google can remove unavailable URLs from its index
over time. A 410 gives a clear “permanently removed” signal, but choosing 410 over 404 is not a magic ranking
tactic. The more important questions are whether the status is correct, whether the URL has useful links or traffic,

and whether a suitable replacement exists.

Do not redirect every deleted URL to your homepage. If the destination does not match what the visitor expected,
that can be confusing and may be treated as a soft 404. Use a redirect when there is a genuinely relevant

successor; otherwise, a clear 404 or 410 page is usually more honest.

First, Find Out Why Your WordPress Post Returns 410

Before editing code or installing another plugin, document what you see. Record the affected URL, the response
code, when the issue started, and whether it happens on other posts. Check your site while logged out and, if

possible, test from another browser or network. A cached response can make an old error appear to persist after a

fix.

1. Confirm the exact URL. Check for a typo, changed slug, trailing-slash difference, or old campaign link.

2. Review recent changes. Look at WordPress updates, plugin settings, hosting changes, migrations, and edits

to server rules.

3. Check redirect and SEO settings. Search for the URL in redirect managers and SEO plugins. Look for a rule

that returns 410 rather than redirecting.

4. Review server configuration. On Apache hosting, inspect relevant .htaccess rules or ask your host to check
server-level configuration. On Ubuntu, Apache configuration may also involve virtual host files outside the

WordPress directory.

5. Test for plugin conflicts. If the cause is unclear, use a staging site where possible. Temporarily disable plugins

in a controlled way, then retest. Avoid disabling security or caching protections on a live site without a plan.

Watch for Plugin Conflicts



Several plugins can influence a URL's response: redirect managers, SEO tools, caching plugins, security plugins, and
plugins that manage expired content. Two tools may also apply conflicting rules. For example, one plugin could

redirect an old post while another marks it as gone.

On a staging copy, deactivate likely candidates one at a time and check the response after each change. Clear
plugin, server, and CDN caches before drawing conclusions. Pretty simple.. If disabling plugins does not change the
result, ask your host to inspect server logs and configuration. Record the plugin or rule responsible before making

a permanent fix; otherwise, the same problem may return at the next update.

Should You Keep the 410 or Restore the Post?

The right action depends on the content’s purpose, quality, and history. A post that is obsolete, inaccurate, legally
sensitive, or no longer useful may deserve permanent removal. A useful post that disappeared after an accidental
edit or migration should be restored. If a new page covers the same need, redirect the old URL to that specific

replacement.

Review the URL's organic visits, backlinks, internal links, and any leads or sales it generated. Analytics and search
data can help you understand its value, but avoid treating every historical visit as evidence that the page should
stay. A low-traffic post may still have valuable links or support a key customer question. Conversely, an old post

with no relevant replacement does not need to be kept alive just to preserve its URL.

How to Replace a Dead Marketing Resource

Marketing resources often become outdated: a webinar registration page closes, a report is replaced, a tool
changes, or a campaign offer expires. The aim is not to hide the dead link. It is to help visitors complete the task

they originally came to do.

1. Identify the visitor’s intent. Was the person looking for a guide, benchmark, template, event recording,
product comparison, or offer?

2. Choose the closest useful successor. Redirect to a substantially equivalent resource, not merely a page with
a similar keyword.

3. Update links you control. Fix links in navigation, related posts, email campaigns, ads, partner materials, and
high-traffic pages.

4. Preserve useful information. If the original resource remains accurate, consider updating it instead of

removing it. Clearly date revised statistics and claims.

5. Use a 410 when nothing relevant replaces it. Provide a helpful error page with a search option, popular
resources, or a contact route—without pretending the deleted content is available.
6. Check the result after launch. Test the old URL, the replacement, mobile behavior, and any important

conversion tracking.

For example, if an expired paid-search checklist has been replaced by a current checklist, redirect the old address to
the https://www.marketing91.com/investing-in-specialist-google-ads-management new one and update internal
links. If an obsolete campaign page has no successor and its claims should no longer be shown, a 410 may be

more appropriate than sending visitors to an unrelated homepage.

Using .htaccess Rules Safely


https://www.marketing91.com/investing-in-specialist-google-ads-management

Many WordPress sites run on Apache, where .htaccess can control redirects and response behavior. A rule that

intentionally returns 410 might look like this:
Redirect gone /old-marketing-resource/

However, the correct syntax and placement can depend on the server setup and hosting configuration.
WordPress's own rewrite rules are also commonly stored in .htaccess. A misplaced or overly broad rule can affect

more URLs than intended, and a syntax error can make the site unavailable.

® Back up the existing file before editing it.

* Apply the rule to the exact path, not a broad pattern unless you fully understand the match.
® Do not add an Apache rule if a plugin or host-level setting already manages the same URL.
® Test the affected URL and a few unrelated pages after making a change.

e |f your site runs Apache on Ubuntu and you are not comfortable with server configuration, ask your host or
administrator to verify the rule. Ubuntu’s Apache virtual host configuration may affect behavior separately

from WordPress's .htaccess.

If you are not sure which layer is generating the response, do not keep adding rules until the error disappears.

Identify whether WordPress, a plugin, Apache, a proxy, or a CDN is responsible first.

Does a 410 Affect Google Ads or Other Paid Campaigns?

Ask yourself this: a 410 on a landing page can break a paid campaign just as surely as it can frustrate an organic
visitor. Ads may continue sending people to a URL that no longer works, wasting clicks and interrupting lead flow.
Check active Google Ads final URLs, tracking templates, sitelinks, and any campaigns that still reference the retired

page. Pause or update affected ads while you fix the destination.

When replacing the page, verify that the new landing page is relevant to the ad and works on mobile. Then test
the full conversion path: form submission, thank-you page or confirmation event, and reporting in your analytics
or advertising platform. Do not assume that changing the URL preserved tracking. Confirm that the conversion

fires once, is attributed as expected, and is not being counted from a page view alone.

How to Evaluate Google Ads Specialists and Agencies

If a 410 is affecting lead generation, an agency may help—but choose based on evidence, not promises. Ask the
specialist to explain how they will diagnose the broken URL, protect live campaigns, and confirm tracking before

making broad account changes.

* Ask for a clear scope. Which campaigns, landing pages, and tracking checks are included? What is not

included?

* Request dated evidence. Reports and screenshots should show the date range, account context, and what
changed—not just an isolated performance claim.

* Review conversion tracking. Ask how form leads, calls, and other meaningful outcomes are measured and
tested. Clicks are not the same as qualified leads.

¢ Understand account access and ownership. Your business should retain appropriate access to its Google

Ads account, conversion data, and website assets.

¢ Ask what changed last week. A credible operator should be able to explain recent edits and connect them

to observed results, rather than rushing into an unexplained overhaul.



* Get specific pricing. Clarify management fees, setup costs, contract terms, and whether ad spend is

separate. Be wary of vague guarantees about rankings, leads, or returns.

Marketing91 and other marketing publishers can be useful starting points for general concepts, but advice should

be checked against your actual site, server setup, conversion tracking, and campaign data. A specialist should

explain what they will inspect and how success will be measured—not ask you to “trust the process.”

Final Checklist

Verify that the URL genuinely returns HTTP 410.

Check what changed recently, including plugins, redirects, migrations, and .htaccess rules.

Decide whether the content should be restored, redirected to a relevant successor, or permanently removed.
Update internal links and any Google Ads or other campaign URLs that point to the post.

Test the final destination and confirm conversion tracking works.

Monitor the URL and affected pages after the change.

A 410 is not automatically a crisis or an SEO penalty. It is a signal that should match your intent. Find the source,

choose the most useful outcome for visitors, and verify the result at both the server and conversion-tracking level.



