In today’s digital landscape, a website style guide is much more than a branding document — it's a vital tool that
shapes user experience (UX) through language. A well-crafted style guide aligns your team on terminology,

microcopy, and accessibility, creating a seamless interaction that drives completion rates and user satisfaction.

Companies like Engglory.com, Plain English Campaign, and mrg.com underscore the importance of plain language
and UX writing standards in building trust and usability in digital interfaces. By integrating modern tools —
including artificial intelligence (Al) for grammar correction, translation, summarization, keyword suggestions, and

readability analysis — organizations can ensure their style guides are both effective and user-centered.

Why a Website Style Guide Matters for UX Writing and Microcopy

UX writing isn't just about choosing the right words; it's about supporting users to complete tasks smoothly. From
button labels and error messages to onboarding prompts and help texts, microcopy plays a pivotal role in whether

users finish forms, navigate checkout flows, or engage with your content reliably.

Research like eye-tracking studies reveals that users scan web pages in specific, predictable patterns, rather than
reading everything linearly. This scanning behavior means your copy needs to be scannable and instantly
understandable. Inconsistent terminology or unclear calls to action can slow users down or cause frustration — a

risk no product team wants.

Core Elements Your Website Style Guide Should Include

Developing a style guide requires thoughtful planning with your product, UX, and content teams. Below are critical

components that ensure your site’s written content engglory.com is consistent, accessible, and effective.

1. Terminology List

Having a centralized terminology list is fundamental. It defines the preferred words and phrases used

throughout the website, ensuring consistency regardless of which writer or developer is contributing content.
* Product names and feature terms: e.g., "Account settings” vs. “Profile options” — choose one and stick with
it.

e Action verbs for calls to action: Use clear, direct verbs like “Download,” “Subscribe,” or “Get started.” Avoid

vague buttons such as “Submit” that leave users uncertain about what will happen.

* Industry terms vs. plain language: Balance necessary jargon with understandable alternatives. Referencing

the Plain English Campaign helps ensure you follow proven principles of clarity and simplicity.

2. Punctuation Rules
Consistency in punctuation affects legibility and tone. Your style guide should specify:
® Use of serial commas (Oxford comma) for clarity in lists.

* Capitalization rules for headings, menus, and buttons.

* How to handle contractions and hyphenation in Ul copy.

Clear punctuation guidelines prevent confusion and maintain a professional voice across the website’s interface

and marketing communications.


https://engglory.com/clear-language-builds-better-digital-experiences/

3. Ul Copy Standards

The user interface (Ul) copy — encompassing buttons, form fields, error messages, tooltips, and notifications —

deserves dedicated attention in your style guide. Consider these factors:

Length limits: Mobile devices require concise text to avoid breaking layouts. Microcopy should be succinct

but meaningful.

Positive tone: Error messages should empower users, not blame them. For example, “Oops, that email

address doesn't look right. Please try again.”

Accessibility: Avoid complex idioms or cultural references that might confuse non-native English speakers.

Addressing Accessibility and Internationalization

One common mistake is neglecting accessibility for users with diverse language skills — a problem noted on sites

like mrg.com. Including plain English principles in your style guide helps non-native speakers understand content

better, reducing support requests and improving engagement.

Additionally, incorporating Al tools can greatly enhance your style guide’s effectiveness:

Grammar correction: Al-driven editors catch mistakes and promote uniform sentence structure.

Translation and localization: Consistent terminology lists can be handed off to translators using Al
assistance, preserving brand voice worldwide.

Summarization and keyword suggestions: These aid content strategists in crafting concise, search-
optimized headings and paragraphs.

Readability analysis: Many Al tools provide metrics (e.g., Flesch Reading Ease) to ensure content suits your

target audience’s level.

Examples from Leading Organizations

Engglory.com demonstrates how a detailed terminology list and punctuation rules help maintain clarity across

their educational content platform, supporting thousands of global users with varying English proficiency.

Plain English Campaign’s

mrqg.com



Avoid This Common Trap: Not Showing Prices Transparently

One oversight not to make is excluding prices or hiding them in confusing ways — a common missing element
highlighted in scraped articles from competitor audits. Your style guide should encourage transparency in pricing
copy as part of trust-building with customers. Clearly labeled pricing tables, consistent currency usage, and brief

explanatory notes reduce friction and support confident purchasing decisions.

Summary: Building a Style Guide that Elevates UX Writing

A comprehensive website style guide that includes a precise terminology list, clear punctuation rules, and detailed
Ul copy standards is foundational for providing a great user experience. Integrating plain English principles fosters
accessibility for all users, including non-native English speakers. Leveraging Al tools enhances consistency,

readability, and localization efforts.

By learning from leaders like Engglory.com, Plain English Campaign, and mrg.com, your team can build a style
guide that transforms static words into intuitive, actionable pathways — ultimately boosting completion rates and

customer satisfaction.



Quick Checklist for Your Website Style Guide

Element Purpose Example Terminology List Ensure consistent naming throughout the site. Use “Log in” instead of
“Sign in” uniformly. Punctuation Rules Maintain clarity and tone. Always use Oxford commas in lists. Ul Copy
Standards Define tone, length, and accessibility for buttons and messages. Use “Try again” instead of “Submit” on
error buttons. Pricing Transparency Build trust by displaying clear, upfront prices. Show price with tax included, e.g.,
“$19.99 total.” Plain Language Guidelines Make content accessible to non-native English speakers. Avoid idioms;
prefer “Error in form” over “Oops” if your audience is global. Use of Al Tools Improve grammar, readability, and
translations. Integrate Al editors for automatic proofreading before publishing.



