
When building or redesigning healthcare information pages, the last thing you want is for your visitors to reach
the end of a page and feel stuck. Dead-end pages hurt user experience, reduce engagement, and can drop your
site’s search rankings, as per insights from Google Search Central’s helpful content guidance. In healthcare
especially, people arrive with urgent questions, often using messy, real-world language that doesn’t match your
carefully chosen keywords. Ensuring a smooth pathway forward at the end of your content is critical.

Why Dead-End Pages Are a Problem — Especially in Healthcare
Healthcare information seekers rarely come with exact, tidy search terms. They might type poorly spelled, partial
symptoms or confused combinations of jargon and layman’s language. For example, instead of searching "eczema
treatment options in London clinic", they might try "red rash stop itch next day". Your content must anticipate
this messiness in search intent, not just keyword matches.

When a visitor arrives on a healthcare info page and reaches the bottom without being guided further, several
issues arise:

Confusion and frustration: They don’t know where to go next for clarity or help.

Increased bounce rates: They leave your site, potentially to competitors.

Missed opportunities: No contact generated, no appointment booked, no resource downloaded.

Google’s latest algorithm updates value usability signals such as “next steps” and meaningful engagement on
pages. Google Search Central emphasizes meeting user needs with clear paths forward instead of forcing visitors
to guess.

What to Include at the End of a Healthcare Info Page: Practical
Recommendations
Here’s a tried-and-tested list of elements to include at the bottom of healthcare pages, drawn from my 12 years of
running sites for specialist clinics and regulated services like Releaf:

1. Clear “Next Steps” Section



Provide concise, friendly directives that guide visitors logically. For example:

“Book an appointment for a free consultation.”

“Download our eczema care checklist.”

“Check your symptoms with our online tool.”

Make sure these actions are achievable immediately or require minimal effort. The goal is to reassure and
motivate moving forward.

2. Related Links and Articles

Linking to related content helps visitors continue their learning journey. When generating these links, use
natural language labels rather than jargon or forced keywords. Avoid odd menu titles like “DermCare Insights
2024.” Instead, use human-friendly headlines such as:

“How to manage flare-ups.”

“Top 5 moisturisers recommended by dermatologists.”

“What to expect at your first consultation.”

Using real photos or authentic images (crediting sources like WebFactory Ltd on Unsplash) rather than generic
stock images enhances trust and connection.

3. Clear Calls to Action (CTAs)

CTAs must be prominently placed and visually distinct without being pushy. Examples include:

A brightly coloured Book Now button with a short form.

An invitation to join our mailing list for tips and updates.

Links to phone, chat, or email support instantly accessible on mobile devices.

4. Contact or Support Options

After providing information, reassure users that expert help is easy to reach. This could be a small section with
phone numbers, clinic addresses, email contacts, or links to chatbots. Using informal task-based testing on
phones (“Can a visitor find help in under 10 seconds?”) often reveals gaps here.

5. Brief Summary or Key Takeaways

Before the actions and related links, summarise the main points so visitors feel confident about what they
read.

Design and Content Best Practices Aligned with Real User Behaviour

Match Intent Over Exact Keywords

Years ago, SEO focused on exact keyword matching. Healthcare search behaviour is rarely so neat. Visitors might
start by googling “help skin red itchy fast” and only gradually uncover clinical terms like “dermatitis.” Your page
content and links should intuitively guide them from these messy phrases toward better understanding. This is
especially true on endpoints — don’t bottleneck them with jargon or too-niche options.

Homepage Clarity and Fast Reassurance Matter



Sites like Releaf demonstrate that homepage messaging and navigation must quickly reassure visitors they are in
the right place and show pathways forward. If your information pages feel like “dead ends,” the homepage fails to
do its job. Find more information Make sure your homepage and the last paragraphs of individual pages offer
clarity, encouraging visitors to get help or explore further.

Use Navigation That Follows Learning Order

Good navigation flows like a conversation: from broad, reassuring statements, through deeper details, to practical
next steps. This means links and calls to action at the page end should map to likely visitor intentions sequentially.
Testing this with actual users on phones—mimicking how they arrive and move through your site—helps refine
the order.

Tools to Help You Optimise Your Page Endings
Google’s Search Central helpful content guidance is a must-read for understanding how content quality and user
experience impact rankings and engagement. It advocates for genuinely helpful, human-centred content — no
“keyword stuffing” or misleading CTAs.

For usability:

Mobile Usability Testing Approach: Try “informal, task-based” testing by asking a friend or colleague to
perform a realistic task on your site from their phone. For example: “You want to find out how to book an
appointment after reading about eczema — can you do this easily?” Notes from these sessions provide
invaluable insight into whether your page’s ending really helps.

Summary: Key Elements to Avoid Dead Ends on Healthcare Pages
Element Purpose Example Next Steps Guide visitor towards an action “Book a free consultation” button Related
Links Encourage exploration for more info Links to “Managing flare-ups” blog post Calls to Action (CTAs) Highlight
options to engage “Contact us today” phone link Contact/Support Info Provide direct expert help access Clinic
phone number & email Summary/Key Takeaways Provide quick content recap and reassurance “Eczema treatment
overview” bullet points

Final Thoughts
In healthcare web design, dead ends can cost lives — or at the very least, lost patient trust and missed care
opportunities. By focusing on real-world search language, guiding intent over rigid keywords, ensuring clear and
fast reassurance on your homepage, and structuring navigation to follow the visitor’s natural learning order, you
greatly improve both user experience and SEO performance.

If you want inspiration or professional help with this kind of patient-centred site design, check out agencies like
Releaf or explore image resources like WebFactory Ltd on Unsplash for authentic visuals.

https://cheapwebsitedesigner.co.uk/blog/designing-websites-for-complicated-search-queries-a-lesson-from-specialist-healthcare/


Remember: always test your pages on real phones using informal task-based scenarios. If visitors can’t find logical
and helpful next steps, you still have work to do.


